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This unit introduces the core skills and 

qualities needed to be a successful 

entrepreneur. Pupils investigate the 

journeys of well-known and local 

entrepreneurs, identifying how traits like 

resilience, creativity, leadership, and 

problem-solving contribute to success. They 

complete a personal enterprise skills audit, 

reflecting on their strengths and areas for 

development. Pupils also explore how 

entrepreneurs contribute to their 

communities and begin to understand their 

own potential to be enterprising in everyday 

life. 

 

Pupils explore what it means to be 

enterprising by generating, planning, and 

delivering their own business ideas within a 

school setting. They learn how to assess 

what makes an idea viable, set SMART 

targets, assign team roles, and write action 

plans. Pupils carry out market research, 

create and test products, and sell them in a 

real enterprise event. The unit ends with a 

structured reflection on what went well and 

what could be improved. Throughout, pupils 

build confidence, teamwork, and a practical 

understanding of how businesses operate. 

In this unit, pupils take a deeper dive into 

branding, marketing, and consumer 

behaviour. They visit a local shopping 

centre to carry out market research, 

including taste testing, product 

comparisons, and pricing analysis. Pupils 

design a fictional brand, develop a product 

range and promotional campaign, and 

create a full marketing strategy. Using 

survey data and fictional sales figures, they 

justify their decisions before delivering a 

Dragons’ Den-style pitch. This unit develops 

creativity, presentation skills, and an 

awareness of how real businesses target 

and influence customers. 

 

 

 


